




































































































































































































4.2 SOCIO-DEMOGRAPHIC BACKGROUND

Socio-demographics can be described as the study of the human population in terms of

size, gender, age, ethnicity, occupation, education level, income and family situation.

These factors determine the potential of a specific target market (Coltman, 1989:45;

Foster, 1989:111-112; Gee et a/., 1989:63; Kotler et a/., 1996:248; Bennett, 1997:77;

Saayman, 1997:24-25; Cook et a/., 2002:42-43).

VISITOR SURVEY:

4.2.1 Gender

Figure 4.1 indicates that 73% of the spectators who answered the questionnaire were

males and 27% were females. The reason for the uneven distribution can be contributed

to the fact that more men attended the cricket matches than women.

Figure 4.1: Gender

4.2.2 Age

Figure 4.2 indicates that 74% of the spectators were between the ages of 20 and 49.

15% were between 16 and 19 years, while the 50-to-64 year age bracket made up 9%

of the spectators. 2% of the spectators were 65 years and older. This indicates a

balance between young and older spectators who attended the matches.
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4.2.3 Marital status

The majority of the spectators were single (50%), 39% were married and 4% were

divorced. 2% were widowslwidowers and 4% chose to live with a partner as indicated in

Figure 4.3. It can therefore be concluded that predominantly young, single men and

married people attended the matches as indicated in the previous two figures.

50%

/39%

!! Married
OWidow/er
. Living together,

Figure 4.3: Marital status

. Single (never married)
o Divorced
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4.2.4 Language

Figure 4.4 indicates that 52% of the spectators spoke Afrikaans, 43% spoke English,

and 5% of the spectators spoke Dutch. The high percentage of Afrikaans-speaking

people could possibly be attributed to the fact that there is a high concentration of

Afrikaans-speaking people in Potchefstroom.

Figure 4.4: Language

4.2.5 Level of education

Table 4.1 indicates that 37% of the spectators had a University degree or were busy

studying at a University or Technikon. 35% had a Grade 12 qualification and 16% had a

postgraduate degree. Therefore 88% of the respondents had graduated. This high

percentage is due to the fact that Potchefstroom is a university city. 4% of the spectators

fell into the "other" category. This category may include still being at school, not finishing

school or not having obtained a degree at any tertiary institute.
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Table 4.1: Level of education

level of education ¥o

HighSchool(Grade12) 5%
olle e %

UniversitylTechnikon 7%
Postgraduatedegree 16%

'ther 4%

4.2.6 Nationality

Figure 4.5 shows that 77% of the spectators were South African, 12% were either

Australian or from New Zealand, 8% were European, 2% were Kenyan and 1% were

Asian. The minority of the spectators were mainly overseas visitors. Aggressive

marketing should be done so that more overseas visitors will attend cricket matches in

small communities such as Potchefstroom.
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CISouth African
o Asian
.Australian/New Zealander
. Namibian

. European
o American
o Kenyan

Figure 4.5: Nationality
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4.2.7 Provinces in which respondents reside

Figure 4.6 (below) indicates the percentage of tourists from each of the 9 provinces.

More than half of the spectators resided in the North West Province (54%). The reason

for this is that all three matches were held in Potchefstroom and the local people and

people living nearby attended the matches. 33% resided in Gauteng and 5% resided in

the Free State. The remaining 8% originated from the other 6 provinces in South Africa.

60

50

40

30

20

10 3% 1% 0% 2%
5%

. NorthWest II Gauteng 0 NorthernCape0 WesternCape. Limpopo
[] EasternCape . Mpumalanga 0 KwaZulu/Natal . FreeState

Figure 4.6: Provinces of origin

4.2.8 Occupation

Figure 4.7 shows the spectators' occupations. University and Technikon students (19%),

accounted for the majority of the spectators This is supported by the findings regarding

age (see Figure 4.2) where 23% of the spectators are shown to be between the ages of

20 and 24 years. A managerial position (director or manager) accounted for 10% of the

spectators, while 8% were self-employed, and 14% were scholars and technical

personnel account. The remaining 29% of spectators were made up of administrative

(4%) (clerk, bookkeeper or receptionist), other (3%), sales personnel (trader) (5%),

farmer (5%), mining (3%), civil services (police or prison services) (2%), non-profit

workers (1%), home executives (2%) and pensioners (4%).
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From Figure 4.7 it can also be deduced that professionals, (advocates, doctors or

teachers) (24%) were attendants at the 3 matches. This is supported by Figure 4.2

which shows that 25% of the spectators were between the ages of 35 and 49 and 26%

between the ages of 25 and 34 years.
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o Administratiw
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. Other

o Technical personnel

eJCi\,;1Se ,;ces

. Pensioner

Figure 4.7: Occupation

4.3 PARTICIPATION IN EVENT TOURISM

4.3.1 Travellinggroup

Table 4.2 indicates that 29% of the spectators chose to travel with one to four people to

the cricket matches, while 28% chose to travel with seven or more people. The latter

can be the majority of respondents travelling with their family and friends or a group of

students attending the matches.

Table 4.2: Travelling group
Yo
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Figure 4.8b shows that 19% of the spectators came to Potchefstroom for business

purposes, 16% came to visit friends and family and 15% visited Potchefstroom for a

holiday. Figure 4.8b indicates that although spectators came to Potchefstroom for

reasons other than the Cricket World Cup, they still attended the matches (50%).

I~Yes I
.No

76%

Figure 4.8a: Primary reason for travelling to Potchefstroom

60 50%

C!Business .Visit friends/family0 Holidaylleisure0 Cricket

Figure 4.8b: Reason for travelling to Potchefstroom
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4.3.6 Number of spectators who attend cricket matches

As shown in Figure 4.9,31% of spectators indicated that they attended annually once or

twice. 22% said that they attended three or four times and 26% indicated they had not

attended before. The remaining 21% attend cricket matches more than 6 times a year.

Aggressive marketing is recommended to sustain a higher percentage of spectators

attending cricket matches.

31%

o 5 10 15 20 25 30 35

D First time 11I1-2 03-4 05-6 . Morethan6

Figure 4.9: Spectators attending one-day international cricket matches

4.3.7 Sources of information

Spectators were made aware of the Cricket World Cup matches held in Potchefstroom

through television (31%). Figure 4.10 indicates that the remainder of the spectators

found out about the matches through the radio (17%), in newspapers (15%), magazines

(13%) and pamphlets (5%), or billboards (7%) and from friends and family (9%). It can

be seen that the Internet was not used much as a source of information (3%). Further

research should be done on the impact of the Internet on marketing sport events such

as the Cricket World Cup.

What was not determined by this survey is which private establishments, for example,

SATOUR, North West Parks and Tourism Board, or the United Cricket Board of South
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Africa placed these advertisements. No provision was made for this in the questionnaire

and it is recommended that future research should also include this question.

35
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. Billboard

.Television

o Pamphlet
o Magazine 0 Newspaper
. Froma friendlfamilyIJInternet

Figure 4.10: Sources of information

4.3.8 Reasons for attending matches

In Table 4.6 the main reasons for attending the Cricket World Cup are shown. A five

point Likert scale was used from not important at all to extremely important. The

categories "Not important at all" and "Less important" and the categories "Extremely

important" and "Very important" were added. 77% of the spectators indicated that the

main reason they came to Potchefstroom to attend the Cricket World Cup was for fun.

The high percentage of spectators (77%) who indicated that they attended the Cricket

World Cup for fun is of high importance. As can be seen in previous figures (Figures 4.1,

4.2 and 4.3), the spectators who visited the event were young, single men and married

people. They were there for the fun of the event.

77% of the spectators indicated that, "to enjoy the cricket" was extremely important and

48% indicated "to be with family" was not important at all. The two categories "fun" and

"to enjoy the cricket" are closely related. The majority of the tourists were there for the

fun of the day and the enjoyment of the cricket with their friends. It is clearly shown that

77% attended the matches "to enjoy the cricket". 68% indicated that the primary reason
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Marketers can use this information to understand more clearly the reasons and

motivation for attending an event like the Cricket World Cup, what the spectators expect

at anyone time, and how they can more effectively meet their expectations.

4.3.9 Number of matches attended

Figure 4.11 shows that 25% of the spectators would attend at least 5 or more of the

Cricket World Cup matches. 24% would attend at least 1 match, 21% would attend 2 to

3 matches and 9% would attend 4 matches.

9%

25%

21% /'

101 1120304.5 and more I

Figure 4.11: Number of matches attended

4.4 ECONOMIC IMPACT

The survey was set out in such a manner that expenditure in Potchefstroom during the

Cricket World Cup could be calculated in various sectors, namely, accommodation,

transport, shopping and souvenirs, entertainment and food and drink. The expenditure

statistics are based on the response of 965 spectators (12 February - South Africa vs

Kenya (331 questionnaires), 20 February - Australia vs Holland (311 questionnaires)

and 27 February - Australia vs Namibia (323 questionnaires». An analysis of the 965

spectators indicated the following groups:
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area in Tom Street and 10% in the Bult-area in Esselen/Borcherd Street near the Cricket

Stadium.

52%

3%

!! Bult-Tom Street II Bult - Esselen/Borcherd Street

o Cachetpark 0 Riverwalk
. Elsewhere in Potchefstroom

Figure 4.12: Location of the businesses

4.5.2 Type of business

Figure 4.13 shows what types of businesses are situated in the Bult area, and which

benefited the most from the event. 33% of the businesses were coffee shops and

restaurants and 29% guesthouses and hotels in Potchefstroom. Liquor shops accounted

for 10% as indicated in Figure 4.12. These liquor shops acted as suppliers during the

Cricket World Cup matches.
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D Supennarket

o Giftshop
. RestauranUCoffeeshop

. Liquor store

. Guest House/Accommodation

OCafefTake aways
fI Butcher

D Petrol station

Figure 4.13: Type of business

4.5.3 Losses during the event

According to Table 4.12,75% of the businesses indicated that they had no losses during

the event. 19% indicated that they had some losses, for example, broken glasses or

stolen cutlery.

Table 4.12: Losses during the event

4.5.4 Reasons for the losses

Figure 4.14 indicates that 96% of the businesses could not find any reason for losses,

and this correlates with the previous figure (4.13), which states that the majority of the

businesses did not have any losses during the event. 4% of the businesses stated that

their losses were due to theft.
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Not sure 6%



CJTheft

II Breakage

[J Stock depreciation

[J Not applicable

Figure 4.14: Reasons for losses

4.5.5 Degree of/osses

According to Table 4.13, the majority of businesses (83%) did not have any losses

during the event, while 17% claimed that they had losses. The latter can be due to the

fact that new employees are employed during the event, and then theft takes place or

leads to a loss in sales, and therefore revenue and profit.

Table 4.13: Degree of losses

4.5.6 Income

According to Figure 4.15, 58% of the businesses' income is the same as before the

2003 Cricket World Cup. 32% indicated that their income was higher. The reason for this

could be because more visitors to a business can lead to higher revenue and therefore a

higher profit. 10% indicated that their income was lower because of spectators not

supporting their business.
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I_ Higher. Lower 0 Same I

Figure 4.15: Income

4.5.7 Newjob opportunities

Table 4.14 shows that 96% of the businesses said that they did not need any additional

employees to help during the World Cup. The reason could be because matches were

played once a week and businesses did not need any additional employees. 4% (one

business) indicated they needed additional employees.

Table 4.14: New job opportunities

dditional workers ~
4%

No 6%

4.5.8 Part-time or permanent work opportunities

Figure 4.16 indicates that all the work opportunities created at the World Cup were part-

time and only 4% of the businesses needed part-time employees (see Table 4.14).
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[] Part-time
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Figure 4.16: Part-time or permanent work opportunities

4.5.9 Leakages

Figure 4.17a indicates that the majority of businesses (48%) bought 5% to 10% and

20% and more supplies specifically during the World Cup. 4% of businesses indicated

that they bought 10% to 20% more supplies. These supplies were bought from suppliers

outside Potchefstroom.

48% 48%

4%

I D 5%-10% .10%-20% 020% and more I

Figure 4.17a: General leakages
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With reference to Figure 4.17b, 63% of guesthouses bought 5% to 10% and 67% of

restaurants bought 20% and more of their supplies outside Potchefstroom. This figures

correlates with the Economic Impact section in this chapter that states that millions of

rands were lost because of leakages and therefore the community cannot benefit that

much from the event. Businesses in Potchefstroom must give more attention to these

aspects for Potchefstroom to really benefit from future sport events.

1I5iiiIII- -

CICycle shop
. Guest house

DGift shop
D CafefTakeaways
. Restaurant

IJ Butchery

. Bar/Liquorstore
[] Delicatessenshop

10-20% 20%+

Figure 4.17b: Specific leakages

4.6 CONCLUSION

The aim of this chapter was to determine the economic impact of the 2003 Cricket World

Cup in South Africa on the host community. The spending summary indicated that most

of the spending at the World Cup was on accommodation, food and alcoholic drinks. It

became evident that foreigners spend, on average, more than visitors and locals from

North West.

There also seems to be a relationship between the age of the event-goers and their

spending. People between the ages of 50 and 64 spend on average more than people

between 20 and 24 and 16 and 19 years with regard to accommodation, shopping,

souvenirs and small dealers.
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