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SUMMARY 

Exploring emotive listening experiences through continuous measurement 

of self-report and listening profiles 

 

Training can enable performers to express music in a personal and emotional way while 

communicating aesthetic impressions to an audience. Little research has been done on the 

emotive experiences of performing musicians listening to their own performances. The main 

goal of this study was to develop a reliable way to investigate emotive content of such 

experiences through a combination of listening profiles and continuous measurement.  

 

This empirical, methodological study used a mixed-method design. Responses from formally 

and informally trained musicians were tested. The methodology consists of two parts: 

listening profiles (Part I), and the continuous measurement of self-reported emotional 

response to music (Part II), supported by interviews. Part I consists of a demographic 

questionnaire, a listening test and a personality test. Part II consists of a computerised 

questionnaire with four questions: 1) word sorting, 2) word, colours, and facial expressions 

checklists, which participants use to indicate their emotional responses while the music plays, 

3) free description, and 4) rating scales. Data was obtained during three test periods. 

 

Part I results revealed that personality, illness, preferences, and psychological factors 

influence the emotive content of listening experiences. Participants’ response time and 

manner of word sorting was also supportive of their profiles. Part II results revealed that 

listeners pay attention to both structural and performance elements as well as emotive content 

in both prescribed and personal musical tracks. Only a few participants were able to identify 

the predetermined emotion of the prescribed musical tracks. Participants’ experiences seemed 

to be influenced by training and personal preferences.  

 

Listening to their own recorded performances, informally trained participants were able to 

focus progressively less on performance elements and more on emotive content, while 
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formally trained participants seemed to focus progressively more on performance elements, 

and less on emotive content.  

 

 

 

Keywords: emotive content, listening experiences, continuous measurement, listening 

profiles, self-report response, prescribed music, personal music, formally trained, informally 

trained            
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OPSOMMING 

 

Verkenning van die emotiewe inhoud van luisterervaringe deur middel van 

kontinue meting deur self-gerapporteerde reaksie en luisteraarsprofiele 

 

Musiekopvoeding kan uitvoerders in staat stel om musiek uit te voer op ‘n persoonlike, 

emosionele wyse, terwyl estetiese indrukke aan ‘n gehoor gekommunikeer word. Min 

navorsing bestaan oor die emotiewe inhoud van luisterervaringe van musikante wat na hul eie 

uitvoerings luister. Die hoofdoel van hierdie studie was om ‘n betroubare metode te 

ontwikkel wat juis hierdie ervarings ondersoek deur ‘n kombinasie van luisteraarsprofiele en 

kontinue meting. 

 

Hierdie empiriese, metodologiese studie is gebaseer op verskeie metodes. Ervarings van 

formeel- en informeel-opgeleide musikante is ondersoek. Die metodologie bestaan uit twee 

dele: luisteraarsprofiele (Deel I) en die kontinue meting van self-gerapporteerde emosionele 

reaksies op musiek (Deel II), wat ondersteun word deur onderhoude. Deel I bestaan uit ‘n 

demografiese vraelys, ‘n luistertoets en ‘n persoonlikheidstoets. Deel II bestaan uit ‘n 

gerekenariseerde vraelys met vier vrae: 1) sortering van emosie woorde, 2) kontrolelyste van 

woorde, kleure en gesigsuitdrukkings, wat die deelnemers gebruik om emotiewe reaksies aan 

te dui terwyl die musiek speel, 3) vrye beskrywings, en 4) merieteskale. Data is versamel 

tydens drie toetsperiodes. 

 

Deel I se resultate het aangedui dat persoonlikheid, siekte, voorkeure en psigologiese faktore 

‘n invloed het op die emotiewe inhoud van luisterervaringe. Deelnemers se reaksietyd en 

reaksiestyl tydens die sortering van emosie woorde het ook hul profiele ondersteun. Deel II se 

resultate het aangedui dat luisteraars aandag skenk aan beide elemente in die struktuur en hul 

uitvoerings, sowel as emotiewe inhoud van beide voorgeskrewe en persoonlike 

musiekstukke. Slegs enkele deelnemers kon die voorgestelde emosie van die voorgeskrewe 

musiekstukke identifiseer. Die ervarings van deelnemers is skynbaar deur opleiding en 

persoonlike voorkeure beïnvloed.  
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In terme van die beluistering van hulle eie uitvoerings, het die informeel-opgeleide musikante 

progressief minder gefokus op hul uitvoerings en meer op emotiewe inhoud, terwyl die 

formeel-opgeleide musikante progressief meer op hul uitvoerings gefokus het, en minder op 

emotiewe inhoud.  

 

 

 

Sleutelwoorde: emotiewe inhoud, luisterervaringe, kontinue meting, luisteraarsprofiele, self-

gerapporteerde reaksie, voorgeskrewe musiek, persoonlike musiek, formeel opgelei , 

informeel opgelei 

 



Note to the reader 

 

Four musical tracks were added to the playlist editor of this demonstration version of Ponto 

Vista for testing purposes. They are: 1) a sample from a recording of ‘Gnossiene’ by Erik 

Satie, where you can use all three response formats, and 2) the three Hindustani samples that 

were used in this study, where you can use one response format per sample, like the 

participants did. If you wish to change the musical tracks in the playlist editor, follow the 

instructions provided in Chapter 4 and the Addendum.  

 

Please keep the following in mind: 

1. Copy the entire folder to your computer first. 

2. All the provided files must be in the same folder in order for Ponto Vista to work. 

3. You must install the provided Java application before opening Ponto Vista. 

4. Username: Demo Reader. Once you have logged into the program, you cannot close it 

again. The program was designed to prevent users from closing it before all the tracks 

have played and all the questions have been answered. Only then will you be able to 

close the program. 

5. Ponto Vista was designed to play only Ogg Vorbis files; therefore it is recommended 

that you should have a program able to save files in (or convert to) this format. The 

researcher used Audacity, which is available for free on the internet.  

6. The data report generated at the end of the Ponto Vista session is an html-document. 

The researcher used Firefox to open it, but any contemporary web browser will 

suffice. 
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