





Introduction

Visual projective data collection methods are often used to obtain insight,
knowledge and a deeper understanding of the social, cultural and contextual
aspects underlying human behaviour, which are often difficult to oblain through
mare direct technigues (Boddy, 2005; Catterall & lbbotsen, 2000; Donoghue,
2000; Keller, Fleury, Perez, Ainsworth & Vaughan, 2008}. According to Pauwels
{2002), visual research methods are enjoying a boom and are used, among
others, in the consumer sciences, education, social sclences, market research
and cily and town planning (Catterall & Ibbotson, 2000, Donoghue, 2000; FPuren,
Drewes & Roos, 2008, Zaltman & Zaltman, 2008},

The aim of this arficle is io describe the Mmogo-method™

as a visual projective
research data gathering method and to indicale how data may be elicilted
simultaneously on the personal as well as colleclive levels. "Mmogo” is a
Setswana word that refers to interpersonal relatedness, co-ownership,
togetherness, co-construction andfor interpersonal threads. The Mmogo-
method™ adopts the positicn that people are relational beings and that their
visual presentations project something of themselves and the contexts in which
they function (Roos, 2008). The Mmogo-method’™ . allows visual expressions of
the self as a complex, dynamic sysiem as well as reflections of collective
experiences that are embedded in different contexts. In ather words, it provides
for the simultaneous expression of the autobiographical as well as the collective.
Visual projective data gathering methods, for the purpose of this arlicle, are
defined as methods in which new knowledge about the personal as well as the
cultural and social dimensions of people’s life is obtained through the systematic
collection and analysis of data created through the senses in a collective
research environment and expressed in the form of visual presentations
{(Wagner, 2007).






{HMandler & Habenicht, 1994; Oaklander, 1988, Roe ef al., 2006; Skybo et al,
2007). The stimuli used in projective techniques range from structured to highly
unstructured and vague. It is accepted that the more unstructured and vague the
stimull, the more the participants project their own feelings, motives, atlitudes

and experiences {Donoghue, 2000; Linzey in Catterall & ibbolson, 2000).

All of the abovementioned techniques focus primarily on acquiring information on
an individual level. Very few research techniques use vague and unstructured
stimuli to collect data relevant to hoth the personal and collective levels of
experience. An example of a visual expression technique which is used to obtain
contextualised data are self-driven photograph eliciting techniques in which
participants themselves decide what, how and where they will take photographs,
and then answer certain questions about this together with the researcher (Keller
et al, 2009; Samuels, 2007). This technique reflects something of the
participants’ experience and the context in which the photos were taken.
However, this data gathering technigue is often limited to the availability of

malerial and opportunity for capturing images.

Therefore, a gap exists in research that uses visual projective techniques to
activate the personal and collective levels of experience through associations
that are carried out as a collective and co-constructed resesarch effort.
Associations refer to the connection between ideas and perceptions according to
common characteristics, their fit, and conflicting or coincidental presence (Jung,
1966). The personal level of experience refers to that which people know but-do
not think of in the moment; something that was known before bul has been
forgotten; everything that the senses perceive but that we may not necessarily be
aware of; everything thal influsnces, involuntarily and without altention, people’s
thoughts, feelings, memories and actions (Jung, 19613 The collective level of
experience refers to the meanings that people share as ‘a result of their heredity,
socialisation, as well as experiences unigue to their group (Harris, 1996). It can
pe distinguished from the personal level since it does not owe ifs existence o






Research philosophy of the Mmogo-method™

The ontological assumption underlying the Mmogo-methad ™ is that social reality
is diverse and subjective, and that it consists of various realities. It is constructed
in the reciprocat relationships between people, the contexts and symbolic
interactions in which they are immersed. Epistemologically, this implies that the
researcher becomes acquainted with the social world threugh understanding
people’s perspectives on it and interpreting these in a co-constructed research
environment. The metatheoretical paradigm informing the Mmogo-methiod™ is
constructionistic and interpretavistic and it is proposed as a qualitative research
methodology. The research design falls within the narrative inquiry genre and

data are gathered by applying the Mmogo-method ™.
The role of the researcher

Researchers in gualitative research reconcile their methodological approachses
with the underlying philosophical assumptions that they have about people and
the world by acting on their way of thinking about how they generate valid social
knowledge (Stanczak, 2007). | tearned about the world in my position as the
oldest child in a middle-class, white, Afrikaans family. At a young age, | learmed
to appreciate the unique expression of diversity through various community
actions that | was exposed to by virtue of my father’'s occupation. My exposure {o
the South African political and social contexts in which people are excluded and
treated unfairly contributed to my questioning of unhealthy systems, my detection
of inconsistencies in human interactions and my activa opposition to segregation.
In entering academia | became involved in facilitating various community projects
together with disciplines such as social work, criminclogy, and speech and
communication science. My clinical psychology training was undertaken primarily
within a psychodynamic training model but subsequently | focussed specifically
on community psychology. Community psychology involves the sludy of
individuals, groups and communities in the contexts in which they find































































